
T
hi

s 
la

be
l m

ou
nt

s 
at

 th
e 

to
p 

of
 th

e 
pr

es
en

ta
tio

n 
fo

ld
er

 fo
r 

th
e 

pr
oj

ec
t n

ar
ra

tiv
es

 (
2-

po
ck

et
 p

or
tfo

lio
 fo

ld
er

). 
L

ab
el

 fi
n

al
 t

ri
m

 s
iz

e 
= 

1.
75

 x
 8

.7
5 

   
P

rin
t o

n 
8.

5 
x 

11
, W

hi
te

, A
dh

es
iv

e-
B

ac
ke

d 
la

be
l s

to
ck

   
• 

  C
ut

 T
o 

F
in

al
 T

rim
 S

iz
e 

 u
si

ng
 th

e 
cu

t m
ar

ks
 o

n 
th

is
 s

he
et

.

T
hi

s 
la

be
l m

ou
nt

s 
at

 th
e 

to
p 

of
 th

e 
pr

es
en

ta
tio

n 
fo

ld
er

 fo
r 

th
e 

pr
oj

ec
t n

ar
ra

tiv
es

 (
2-

po
ck

et
 p

or
tfo

lio
 fo

ld
er

). 
L

ab
el

 fi
n

al
 t

ri
m

 s
iz

e 
= 

1.
75

 x
 8

.7
5 

   
P

rin
t o

n 
8.

5 
x 

11
, W

hi
te

, A
dh

es
iv

e-
B

ac
ke

d 
la

be
l s

to
ck

   
• 

  C
ut

 T
o 

F
in

al
 T

rim
 S

iz
e 

 u
si

ng
 th

e 
cu

t m
ar

ks
 o

n 
th

is
 s

he
et

.

La campaña de seis meses de Revolución para  
ampliar la circulación y recaudar $500,000

voice of the
revolutionary 
communist 
party, usa
the newspaper
formerly known as the
Revolutionary Worker

REVOLUTION

La campaña de seis meses de Revolución para  
ampliar la circulación y recaudar $500,000

voice of the
revolutionary 
communist 
party, usa
the newspaper
formerly known as the
Revolutionary Worker

REVOLUTION

La campaña de seis meses de Revolución para  
ampliar la circulación y recaudar $500,000

voice of the
revolutionary 
communist 
party, usa
the newspaper
formerly known as the
Revolutionary Worker

REVOLUTION

La campaña de seis meses de Revolución para  
ampliar la circulación y recaudar $500,000

voice of the
revolutionary 
communist 
party, usa
the newspaper
formerly known as the
Revolutionary Worker

REVOLUTION


